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Zcubator 

 

Zcubator module is a single platform for managing all the aspects of Marketing.  Zcubator 

module is a complete suite of 9 marketing applications: Marketing Assets, Contact and 

List Management, Email and Direct Marketing, Marketing Shop, Ad Builder, 

Customer Survey and Feedback, Local Websites, Social Media, Reporting and 

Analytics, PPC/Local Search Management, Marketing Pilot, Marketing Coach, and 

Landing Pages.  

Features: 

• A powerful CRM to track your leads and customers. 

• Store all your marketing assets. 

• Send targeted email and direct campaigns to your leads and customers. 

• Create and manage your brand pages. 

• Customize and print Ads. 

• Conduct customer feedback. 

• Manage your local websites. 

• Track your marketing performance 

 

Zcubator main page is shown in the given figure: 
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Summary of Marketing Applications: 

1.) Marketing Assets 

 

Marketing Assets allows you to upload/download marketing documents under 

Library, discuss or ask questions in a discussion board named Forums, interact with 

other team members using FranBuzz. 

 

2.) Contact and List Management 

Manage your contact list and customer data. Keep track of your contacts information.  
You can add/modify/ delete contact details.  
 

3.) Email and Direct Marketing 

Use this section to manage mail campaigns and print campaigns that target a 
specific segment of people for promotional purposes. You can maintain multiple 
templates for different promotional needs. 
 

4.) Marketing Shop 

Use this section to manage products, orders and their payments. You can view the 
product listing, add products to cart, place order, save cart, view saved carts, and 
continue shopping. 
 

5.) Ad Builder 

Ad Builder allows franchise organizations to completely automate and streamline the 
creation of localized advertisement and promotional materials for each of their 
franchise locations.  
 

6.) Customer Survey & Feedback 

 

Customer Survey & Feedback provides you the metrics to monitor customer 

feedback. You can get to know about the products and their customer feedback 

which in turn helps you to overcome your shortcoming.  

 

7.) Local Websites 

 

Use this section to manage your own local websites including promotions. You can 

design and customize the different web pages of the Franchisee Website.  

 

8.) Social Media 

Manage your social network related activities using the Social media feature. Keep 

track of your Facebook and Twitter accounts and manage the postings on these 

accounts.  

 

9.) Reporting and Analytics 
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Reporting and Analytics section helps you to analyze marketing performance and 

ROI with easy to use prebuilt reports. 

 

10.) PPC/Local Search Management 

 

PPC/Local Search management services help to manage various campaigns to 

achieve the marketing objectives. Maximize the marketing budget and score over 

your competitors.  

 

11.) Marketing Pilot 

Marketing Pilot enables to suggest the marketing budget for marketing related 

activities. Corporate users can keep track of the budget used for marketing related 

activities.  

 

12.) Landing Pages 

A landing page is a destination page of all the visitors/users who click on your online 

advertisement. A landing page is designed for marketing purpose and for converting 

the visitors into customers.  

 

13.) Marketing Coach 

Configure the marketing goals using the marketing coach. Corporate users can keep 

track of the achieved, not achieved and overachieved marketing goals.   
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Marketing Assets 

 
Marketing professionals have to rely on marketing documents for generating new leads. 
Marketing Assets enables to download pre-prepared flyers, postcards, images, 
presentation, logos, audio and video files. Marketing Assets allows marketing team to 
access, store and manage the marketing documents, ask or discuss anything using 
forums and interact with other members using the networking service-FranBuzz.  
 
 Manage and organize your marketing documents with ease.  
 Share your ideas and interests with other members. 
 Discuss your views related to business or any other topic. 

 
Marketing Assets tab redirects to Intranet→Library section. Library page is shown in the 
following figure: 
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Contact and List Management 

Store and manage your contact list in an effective manner. Contact Manager offers 
common data management for all contacts including those of leads, customers, vendors, 
prospects, or suppliers. Contact list, and customer data can be maintained in this section. 
With Contact Manager, you are able to view the interactions between contacts and 
companies, which help you to keep track of your contacts 
 
 Import and export contacts list. 
 Organize and manage different contact groups. 
 Schedule and manage appointments. 
 Manage contact’s transaction details.  
 
Contact and List Management tab redirects to Contact Manager→Home page. Contact 
Manager→Home page is shown in the following page: 

 

 
 

 



FranConnect Zcubator 

8 
 

Email and Direct Marketing 

Generate awareness about your new products, seasonal offers, newsletter, etc using 
Email and Direct Marketing.  
Email Campaigns help you to reach to your potential leads, prospects and customers. 
SMS campaigns enable you to deliver your brand right into the customer’s pocket. Print 
Campaigns help you to reach wide and varied audience.  
 
 Expand your reach to new and current customers quickly. 
 Engage your customers. 
 Create effective marketing strategies to generate more business.  

 
Campaigning works in three easy steps: 

 
1.) Select your campaign type. 
2.) Choose campaign and customize it 
3.) Filter Contacts and Send 
 
Email and Direct Marketing tab redirects to Contact Manager→Campaign Center. You 
can use this section to send targeted campaigns to customers and leads. Campaign 
center is shown in the following figure: 
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Ad Builder 

Ad Builder will help to create a strong and professional image for your business. Ad 

Builder offers a wide range of professionally designed templates that help you to create 

unique marketing documents. Customize your ads with localized information to create a 

lasting impression with your clients.  

 Create professional marketing documents with ease.  
 Convert your artworks to PDF and download it with a single click. 
 AdBuilder helps to customize ads with localized information. 

 
Ad Builder works in three easy steps: 

1.) Select an artwork from the list of available artworks. 

2.) Customize it.  

3.) Print the artwork. 

AdBuilder tab redirects to AdBuilder→LightBox page, as shown in the following figure: 



FranConnect Zcubator 

10 
 

 
 

 
  



FranConnect Zcubator 

11 
 

Marketing Shop 

 
Marketing Shop enables to manage different aspects of the franchise operations. 
Marketing Shop can be used to manage store inventory, purchase orders, as well as 
shipping and billing address. 
 
 Manage Products and Purchase Orders. 
 Manage Payments 
 Export Product and Purchase order information. 
 
Marketing Shop redirects you to Supplies→Ordering page. You can place a startup 
order, or can order flyers, business cards etc. Ordering page is shown in the following 
figure: 
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Customer Survey and Feedback 

It is very important to know what exactly your customers think about your product. 
Customer survey and feedback will help you to strengthen the relationships and boost 
your sales. Customer Survey and Feedback redirects to new page where you can view 
the customer feedback. Systino integration has been provided and that helps to conduct 
online survey. You can choose the desired store and view the customer feedback as 
shown in the following figure: 
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Local Websites 

Local Websites help corporate users to create and manage web pages of the Local 
Website for the individual franchisees. It also allows franchise users to modify the web 
pages of the Websites as needed. Once a franchise user modifies the Website, it can be 
approved or rejected only by the corporate user.  
 
Local Websites allow you to manage the franchise Web pages. You can use this section 
to configure, view, and publish the default Web page. Regions section allows you to view 
the list of regions and configure the Website for each region. 
 
 Manage control over content by approving or disapproving modifications 
 Maintain a professional brand-image with a uniform look and feel across all 

franchisees 
 Allow franchisees to promote their web pages through local advertising, creating a 

stronger corporate brand 
 

Local Websites redirect you to Local Websites→Home page. 
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Social Media 

Social Media is used to manage social network related activities. First time users will 
have to log in to the facebook and twitter account. You will have to login to your twitter 
account once and you will be logged on for an indefinite period. Offline access 
functionality for Facebook has also been provided. Now, a user will have to login once in 
60 days for revoking the offline access functionality.  

 
 Manage your Facebook fan page and twitter handle at a single place.    
 Keep track of the Facebook Comments, Twitter Mentions, Likes(s), New Visitors, and 

Coupon download statistics.  
 View the recent comments/posts/tweets posted by Facebook/Twitter users. 
 Post a message to your Facebook/Twitter users via Publisher. 
 Engage your fans by recommending them various articles, and news post.  

 

Once logged in, you will be redirected to Dashboard page. Dashboard page is shown in 
the following figure: 
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Reports 

 
Reports allow you to quickly access the information about leads, customers, vendors, 
partners or suppliers. Choose to view the report either in the browser or in the Excel 
spreadsheets. You can even print the generated reports using the print facility of the 
Reports section. Reports section allows you to prepare custom reports as needed. You 
can select the required fields for generating the custom report.  
 
 Contact details reports display the contact information like name, address, phone, 

birthday etc. 
 Contact count details reports display the contact types by contact owners, by users, 

by franchise locations, by state/country etc. 
 Activity reports list all the contact call history, contact task history, email status report 

and the list of the contacts by their status across franchisees. 
 ROI report lists the categorization of contacts entering the system based on source, 

sales etc. 
 Campaign reports display the reports of the contacts and the campaigns associated.  
 SMS report tabulates the number of SMS sent by a specific user over a given time. 
 
When generated, a custom report can be saved, or it can be viewed later just like any 
other standardized report. The report can be made either local or global. A local report is 
available only to the user who prepares it, while a global report is available to all users. 
 

Click the Reports tab to display the Reports Index page as shown below: 
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PPC/Local Search Management 

Manage your campaigns and achieve your marketing objectives with the PPC services. 

PPC services help you to outlast your competitors. Maximize your marketing spend and 

gain a better ROI. Customize your campaign according to your requirements, so that you 

get the maximum benefits. 

 Expand your reach to local customers. 

 Target specific devices and demographics. 

 Optimize your landing page for maximum returns. 

 

PPC/Local Search Management tab redirects to the PPC->Home page as shown in the 

following figure: 
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Marketing Pilot 

Automate your marketing strategy with Marketing Pilot. Marketing Pilot helps the 

corporate user to suggest the marketing budget for marketing related activities. 

Corporate user can create a marketing template that will suggest the amount to be spent 

for specific marketing activities. Marketing Pilot is a marketing automation solution used 

by the organizations to keep track of the marketing workflow, and budgeting. 

 Perform market analysis and develop a new marketing strategy. 

 Configure the Actual Spend against the Suggested Spend.  

 View the Expected Leads and Generated Leads.  

 View and manage the Marketing Pilot Templates. 

Marketing Pilot page is shown in the following figure: 
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Landing Pages 

Landing page is a destination page of all the visitors/users who click on your online 

advertisement. A landing page is designed mainly for marketing the products online and 

converting the visitors into customers. 

 Analyze the performance of your landing page and track the every movement of 

visitors on your page.  

 Customize the various available templates. 

 View a complete overview of your landing pages and about their performance using 

dashboard. 

Landing page is displayed in the following figure: 
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Marketing Coach 

Marketing Coach is useful for configuring the marketing goals. Corporate user can view 

the determined marketing goal and achieved marketing goal for each month. Corporate 

user can select a specific goal and the Franchise ID and search for the marketing goals  

Marketing Coach is shown in the following figure: 

 


